
The Cost of Lazy 
Email Marketing

Listrak’s Email Marketing Best Practices Webinar Series:  June 17, 2009

Visit www.listrak.com/resources.asp to view other webinars on demand after today’s presentation.

©2009.  All rights reserved.  This presentation may not be recorded, copied, distributed, or used without written consent from Listrak and Jonathan Salem Baskin.

10 for 10: Marketing Ideas for the First 
Post-Brand Decade

Listrak’s Email Marketing Best Practices Webinar Series:  Oct. 21, 2009

Visit www.listrak.com/resources.asp to view other webinars on demand after today’s presentation.



www.listrak.com    1-877-362-4556  info@listrak.com

Before we get started…

Audio

• Select “Use Mic & Speakers” for VOIP or 

• “Use Telephone” to get the dial in number and access code

Questions

• Use the Question and Answer panel on the right

Additional Info

• This webinar is being recorded – it will be available in our online resource       
center within three business days

• If you opted-in to Listrak’s mailing list, you’ll receive an email with a link to the 
recording

• If you need support with GoToWebinar, call 1-888-259-8414
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A set of assets (or liabilities) 

linked to a brand’s name & symbol

that adds (or subtracts from) 

the value provided 

by a product or service.















Acquisition 

Preference

Dependability

Frequency

Price Premium

Loyalty

New Product Dev





















A set of assets (or liabilities) linked to 

a brand’s name and symbol that adds 

(or subtracts from) the value of

provided by a product or service.

behaviors

customer needs

define & make real



Brand is behavior



10 Things

You Can Do About It

in 2010





Stop trying to copy success.

1.





Tell the truth.

2.





Talk about things after you’ve done them.

3.





Say what you meant to say.

4.





Reality has to trump virtuality.

5.





Understand what before why.

6.





Funny isn’t branding.

7.





Conversation needs purpose.

8.





Kill your mascot.

9.





Act now.

10.





Doing is the new thinking.







Need 

is the 

New Want
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Thank you.
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Join us for our next webinars

Best Practices for Proving Marketing’s Value

Nov. 4, 2009

Special Guest – Laura Patterson

www1.gotomeeting.com/register/518293176

Five Ways to Improve Your Inbox Placement – And Revenue!

Nov. 18, 2009

Special Guest – Stephanie Miller, Return Path

www1.gotomeeting.com/register/285944736

Actionable Web Analytics – Five Tips for Insightful Analysis

Dec. 1, 2009

Special Guest – Avinash Kaushik

www1.gotomeeting.com/register/345473096

http://www.amazon.com/gp/reader/0470529393/ref=sib_dp_pt
http://www.amazon.com/gp/product/images/1933199156/sr=1-1/qid=1254854772/ref=dp_image_0?ie=UTF8&n=283155&s=books&qid=1254854772&sr=1-1
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We’re here to help!

If you’re interested in learning how 
Listrak can help you achieve your 
marketing goals, contact us today!

www.listrak.com/contact-expert.asp


