The Impact of New Media

on Effective Direct
Response Copywriting

Thank you for joining us.
You must dial in using the phone numbers on the right of the screen in order to hear the presentation.

Today’s Special Guest:
Herschell Gordon Lewis

EFFECTIVE

N _

listrak.

y

© 2008. Listrak — All rights reserved. May not be used without written permission from Listrak and Herschell Gordon Lewis.



Th
REDKEN @ mororota  McGrawHin

5TH AVENUE NYC Companies
8 8
e 3« RBS

Y/
\ ’ P R NGWSW I re The Royal Bank of Scotland Group

MWHOLLAM United Business Media

DEPARTMENTOF  Subalidiics R'
HEAI_,I I I g.bn UAAEQQC s D, 552’\}-5)(,@

About Listrak

Email Marketing Service Partner .
listrak

717.627.4528 www.listrak.com



WELCOME! 7

p—

./g/er 400 attendees

Motorola

CVS

|\ § QVC

|I'- |I | i Harvard

— McGraw Hill
i Hoovers

I|| Pet Food Direct

l
. 1____._\_-—

N
ll}st rak.
—

717.627.4528 www.listrak.com




For audio — dial in using the numbers on
the right o . s

To ask a question — use the chat feature
on the right

This webinar Is being recorded — you will
receive a copy within the next two days

Before we get started...

717.627.4528 www.listrak.com
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Matt Elliott Herschell Gordon Lewis
Director, Client Services www.herschellgordonlewis.com
717.627.4528 x313
melliott@listrak.com

The presenters

Contact us with questions
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Sorry, you won’t hear them during this
diatribe

e Paradigm e At the end of the day
e Proactive e Core competency

e Win-win e Think outside the box
e Game plan e Knowledge-based

e 24/7 e On the same page

e Fast track

e Customer-centric

M
listrak.
—
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New (online) media
have shortened our targets’
attention-spans, considerably.

Effective 215t century copy
differs dramatically from
20t century copy.

M
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Print and mailed offers that
Include the means of
responding by mail may

actually reduce response.




Increasing informality.
Increasingly emphatic persuasion.
Inclusion of validation.

Promise of fast action.

Trends for the 21t Century

listrak.




The Internet Is primarily
responsible for all four trends.

They apply to both email and web
site copy and have bled over to all
media.

NOTE: The dynamics of email and web site differ because email
arrives unannounced and web site copy usually is the result of a
search mechanism.

B
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Acknowledge tough times.
Emphasize sincerity and rapport.

Wallow In statesmanship — “You
don’t have to give up your
lifestyle.”

Specify apparent proof.

Adjustments In marketing

For “difficult times”

listrak.




Logical copy platform for the
downscale 2009-2010

marketplace:

“If you think these sudden tough times are
going to force you to give up (whatever)..”

M
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... you’d better take a
look at this.”

)
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Those who don’t want to admit
their buying power is In peril.

Those who make a point of their
buying power being in peril.

Two demographic market types

During difficult times

listrak.




Specify exclusivity of offer.
Emphasize expiration date.
Stroke message recipient.

Take an Olympian posture.

Adjustments in marketing for difficult times
Demographic A

listrak.
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A logical copy approach for
Group A

Emphasize “You/They won’t believe you
got this for such a low price.”

M
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Acknowledge tough times.
Emphasize sincerity and rapport.
Specify apparent action.

Wallow In statesmanship.

Adjustments in marketing for difficult times
Demographic B

listrak.




A logical copy approach for
Group B

Transform image from unaffordable or
beyond budget to “Bargain.”

)
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WARNING

Your first-time
visitor has the

attention span
of a gnat.




Arrogance ignores the short attention-span. Unsolicited email:

2 To: undi Cipients:

r profile

In attention of JPMorgan Chase 8 Co. customers,

&z the Internet and information technology enable us to expand our services, we are committed to maintaining the
trust customers have placed in us for protecting the privacy and security of information we have about you. In
arder to protect your information against unauthorized access, identity theft and account fraud we earnestly ask
vou to update your profile.

To get started, please click the link below:
https:/f fchaseonline.chase.comfaccountservices.js

If vou received this notice and you are not the authorized account holder, please be aware that it is in violation of
our policy to represent oneself as another JPMorgan Chase & Co. user. Such action may also be in violation of local,
national, andfor international law. PMorgan Chase & Co. is committed to assist law enforcement with any inguiries
related to attempts to misappropriate personal information with the intent to commit fraud or theft. Informatiaon will
be provided at the request of law enforcement agencies to ensure that perpetrators are prosecuted to the fullest
extent of the law,

Thanks for your patience as we work together to protect your account,

Regards,

Customer Support Center,

International
Banking
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Click. Get the whole turnoff menu.

Favorites

Security  Help

9 Chase Personal Banking Investments Credit Cards Home Auto Commercial Small Business Insurance - AOL Explorer
File Edit View

w

P -.1 e N e N
l | 11 11
(€0 @ (0

httpitarnsw. gvbc net'Chase.comfprospect. php?_nfpb=login&_pagelLabel=page_logonform

e

Favorites

History

Journals

| Travel

AIM Fight

CHASE

ccount online

C.e-t aUser ID

GO

Returning Users: Log On &
User ID:

Password:

D Remember my User ID

Forgot User ID/Password?

Security Center Highlights

Chasze helps keep you
safe and informed.

» Tipe for =afe enline =shopping

» Scams involving advance fees
and cashier's check.

» Online fraud and e-mail =cams

» Ways we protect yvou

» How you can protect yourself

JPMergan | JPMorganChase | En Espaiiol

Find ATM / Branches | ContactUs [SteMap || |(Search

INTRODUCING
THE FIRST AND ONLY CARD
THAT GIVES YOU TRIPLE REWARDS
WHERE YOU SPEND THE MOST.
AUTOMATICALLY.
PersonalBanking . Business .
» Checking * Business Banking
» Credit Cards Revenues up to $10MM
» Savings » Commercial Banking
v CD= Revenues owver 310MM

» Debit Cards
» Online Banking & Bill Pay

Personal Lending

» Home Equity Loans
& Lines of Credit

» Mortgage
» AutoVehicle Loans
» Student Loans

OMNLINE BILL PAY

Pay virtually
anyone.

It's easy!

» Business Credit Cards

Insurance B: Investing

¥ Insurance
» Investing
» Retirement Planning

MNeed money for college?
Chase Student
Loans can help.

Get $50 cash back after your first
purchase when you sign up today.”

LEARN MORE

Tell me about...

¥ Premier Platinum Banking
Exclusive banking and investment
benefitz for clients with higher
balances

MNews & Announcements

» Chase Annocunces Clearer,
Simpler Credit Card Pricing
Approach

» U5 Armed Forces Overseas
Pleaze contact us if you need
assiztance with your Chaze
accounts.

» Chase offers Zero-Fees!
Cin all Federal Stafford Loans.

» Fair Lending & HMDA Data

» Chase Invests 5241 bilion in
Lower Income Communities

About Us | Accessibility | Careers | Privacy Policy | Security | Terms of Use

@ 2008 JPMorgan Chaze & Co.

1=} EQUAL HOUSING LENDER
Member FOIC
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New (online) media are the first
to mirror demographic changes.

Over the past two months, the U.S. economy
has slide into tough times.

The smart communicator knows how to
maximize response and minimize lost business.

M
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DM More Likely to be Opened Than Email

Interesting
study

Fesults of a recent International Communications Hesearch study,
commissioned by Pithey Bowes, indicate that 73 percent of
consumers prefer mail for receiving new product announcements or
offers from companies they do business with. This compares with 18
percent wha prefer email.

For confidential communications, such as bank staterments, bills and
financial reports, Bb percent preferred mail, while only 10 percent
preferred email.

Alzn, 31 percent of consumers are more likely to discard unopened
mail, including product catalogs, brochures, or ather advertising,
while 53 percent are likely to discard unsolicited emails about new
products.

FPitney Bowes concludes that while mail is still the preferred vehicle
for reaching consumers, it is critical to target consumers with
relevant messages at appropniate Himes to get a meaningful return on
Investment.

Source: Center for Media Research, June 11, 2007
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“One In five Americans will
experience identity theft.”

Note the difference in thrust, impact, and (vital
for us) selling power.

listrak




When iIs superior to If

for suggesting something will
happen.

If Is superior to When

for suggesting something will
not happen.

M
ll\St rak
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No: “A reply from you would
be appreciated.”

Stay OUT of passive voice unless you specifically
want to avoid the suggestion of involvemeﬁé;-irak

717.627.4528 www.listrak.com



524.95 per month.”

The difference isn’t trivial




“You can complete your Acceptance
Form In less than one minute.”

The difference isn’t trivial

717.627.4528 www.listrak.com



“YOU C2g prfote your Acceptance

minute.”

Never draw a cosmic conclusion

listrak.
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Not - “What will it do?”

Benefit in force-communication

listrak.
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Prospective buyers always will
Interpret an unclear statement

In a way that’s most beneficial
to themselves.
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What Is
wrong
with this
email?

4528 www.listrak.com
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The Law of Tenses:

Present tense outsells future tense
because the present is now, and
your prospect wants benefits now.

N
ll\St rak.
—
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Use present tense to establish a
historical base.

Present tense I1s more relevant than either future
tense or past tense.

listrak.
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"If you think that..." iIs a more
potent opening than "If you
thought that..." because present

tense implies an immediate change

of current attitude; past tense

suggests that whatever follows will

be a revision of history.

M
ll‘\strak_

—

717.627.4528 www.listrak.com




Tying future to present tells the reader:
"This will be for all eternity."

Compare the meanings of these two approaches:

This Is the seventh notification we've sent you.
It's the last one.

This Is the seventh notification we've sent you.
It will be the last one.

N
ll‘\strak_
—
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Emotion outsells Intellect...

Benefits are more emotional than
features...

So benefits outsell features.

N
ll\St rak.
—
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Information optimizing:

Directing or changing the reader’s or

viewer’s or listener’s perception
without changing the facts.

M
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Subyject: Fwowd: Rlew Crop of Dates Date: 9027 2202 PR Fromme: Dragonsell=

b

=ubj: Mew Crop of Date=s
Happy Fall

Weoell folks it is that tirme of the yvyear once again. b just seems to roll

around without us realizing it. Fall is here and the Holidays are not that

far off. “"We are going to have a Pumpkin Patch at the Garden this year so if
wou are in the “alley stop in and wvisit us. The Date Sarden is just bu=zzing

weithh the warkers in the trees. They are starting to pick the FMEWYWY CROF of
Elondes and RMedjools. For those of vou whao just love the Blonde Dates as rmuch
as | do get vour aorder in. 1 seerms the Blonde Date Trees just needed a rest
last vear as this yvear they are awesorme. They are really moist at this time

=o if vou place an order on the web=site and want the drier chewier Blondes
please put a Nnote in the caomment box and we will try to pack them far you.

Eut if vou like the maister BElondes wvou are in faor a tasty treat they really

ju=t rmelt In your rmouth.

The RMedjools are starting to roll in and | must admit they do look pretty

vurmmmy also. WYe are getting therm in on a daily basis and getting therm packed.
Wive hawve added the Super Jumbo and Jumbo and Large WMedjools to the COrganic
section on the website wweww. shieldsdategarden. corm at this time for thase whao
have had ta call in to get them befare.

YWo'e have upgraded the Date Treasure Chest from 3 12 pounds of Dates and
Fruits to 4 pounds. This package makes a really nice otfice gift for

everyvone to share in.

Wiv'e wwill be adding more product=s to the web=site to tickle your crawings far
healthy sweets. S0 stay tuned.

Wo'e are going to try and put more specials on the web this season =0 please
be sure to check the website wwew. shieldsdategarden. corm once in awhile. |
weill send out a short ermail when | put discounts on the site.

Wiv'e wwant to Thank % ou for being our special custamers.
The Staff o

Shields Date Sardens

oo SHIELD =DATEGARDER. CORA

717.627.4528 www.listrak.com



If you want to “manage” the
customer relationship, don’t
allow the customer to realize
he/she Is being managed.

What could be more basic than this?

listrak.




Note “unsubscribe”

About INSIDE 1to1 and Your Subscription

*IUnsubscribe
W.-"linkpass aspx?Action=SubscriptionFormatChange&USER_ID=29834&0RDER_ID=188739&F0ORMAT 1D=5

“Subscribe

http:/fwww. 1toTmedia.com/linkpass aspx?Action=Profile&FROM=INSIDE&User_ID=29534

“To change your e-mail address

http:/fwww . 1toImedia.com/linkpass aspx?Action=EmailChange&USER_1D=29334&Email=hglewis1@aol com

*To change your newsletter's format from Text to HTIML

http-/fwww_1to1media com/linkpass aspx?Action=SubscriptionFormatChange&lUSER [D=29534&0RDER_1D=188739&FORMAT ID=1
*Qur Privacy Palicy

http:/fwww.1toTmedia.com/linkpass aspx?Action=5Static&ltem _[D=541&FROM=INSIDE&User ID=29834

A glossary of terms in the newsletter

http:/fwww.1toTmedia.com/linkpass aspx?Action=Pagelink&Page=Glossary aspx&FROM=INSIDE&User ID=29634
*To reprint an article, e-mail Andy Orlando

<mailto:andrew orlando@1to1.com> or call 203-642-5164

“To advertize. e-mail Michael Dandrea

mailto:michael dandrea@1tol.com

INSIDE 1tal Staff

Editor-in-Chief
Ginger Conlon <mailto:Ginger. Conlon@1to1.com:=

Executive Editor
John Gaffney <mailto-John Gaffney@1to1 com=

717.627.4528 www.listrak.com



Results of attempting to unsubscribe

Peppers&hogers Group

consulting

The page you have requested is tempaoararily unavailable.
Back

—

717.627.4528 www.listrak.com



The rocketing expansion of
Web advertising has brought
a flood of half-trained and
sometimes half-literate
“creatives” into the direct
response universe.

)
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; N
Note the first sentence

Welcome Margo Lewis,

Qur records show that you have previously ordered unknown from us. We appreciate your previous order, and we have sent this refill notice as a courtesy
50 that you dont run out of your needed supply of medication.

Most trusted name brands
Visit Us How

howtotabs com

Yours Trully,

IMansol Peace
Customer Semce

—
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We're more
Important
than you
are.

717.627.4528 www.listrak.com

Juck Ellis
| Oreentree L
Kansas City, MO 64116

ke: Capsione Welcomes Amy Winn
Dear Jack,

Capstone Financial Partners, S.LC, based in Overland Park, Kenses is pleased to
announce that Amy Winn has joined our fim as a Financial Services Representative.
Amy has extensive experience in Managetment and the Non-Profit community working
with a variety of situations whick will equip her well for a financial services practice.

Amy will be seekiag to build 1 clientele by providing financial analysis ?nd planning
tools 10 her clients. These secvices will include but are not Jimited to Life Insurance,
Annaitics, Disability Protection, Retizement Plans and College Funding options as well
as solutons for Business and Estate Planning, Sie will be supposted by a team of
specialists with unique expeit:se within Capstone Financial Partaers, LI.C.

A kev for suceess for Amy will be your support i the form of reforrals of people you '
know who might need the services we provide, Your u:illingness to allow Amy 10 teview
your situation, if you are not lready closely aligned with somecne, and test assured sho
has the expertise in (a¢ form of owr Team of Specialist to agdress even‘the most
complicaied of situations. Even your calls of encouragement as she builds her business

are irrportant in her long teny: success:



Nearly 60% of U.S. Internet users delete
requested newsletters.

More than 60% of U.S. Internet users
delete marketing or promotional

messages they asked for.

Depressing statistic
Source — Bigfoot Interactive




Why @

Erosion of trust, which adds a negative
leavening of skepticism even as the
Individual sends a request:

“This probably Is a scam, a come-on, a
phony. I'll check it out, but | expect the
offer is fake In one way or another.”

M
lf;‘t rak
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Race in and save S0
on Sue Bee Hune.

it’s a Petty Family Favnri <

Pure, delicious Sue Bee Honey is
natural product of the U.S.A, S
You'll find it at botter grocars. '

‘h_"lsk :

¥ PETTY'S CHILL & GRILL CHICKEN

¥ iy e fwm He T
13 .,rmlrhnn'h Iraliory epmssing
| pkg. halion ssasening

"% or con ol

DIRECTIONS: Foka holss in the chizken Combine remaining
Ingrediznts cind powr oves chisken. Cever ond refrigeroe 1010 " 8
haurs. Gl or broil chicksn wobil Sone, aboul 20 225 Fumtes,

717.627.4528 www.listrak.com

Pick up the ney

"4 cup ketehwp
{4 cup Brovwn wugu
2 to d honsless chickan Sreash

[u.-.umnlr' NN Eapared VA0

100

Armuericu’s Mamey
T )
-

,__-__-__
g2

5

SUE BEE HONEY & AUNT SUE'S

ACTAALN ‘whe ol ik sy i1 D st Wy oo Py posllimg Pur o o i I
tha pirs haaa el iy 0FB LB BED Bars Hney [N B ong s MEur :I':lrl.d
||-ﬂ i prive pirthaRs 0l SRR [DUR O DERR CoLjuee pleet el ir

G e e I N LR Coapon WM Laend e "'"u"“" aal
e ine Boaeme s by i n me Broy valan 0O denl Loy sigmdl ERipTE
mowind = o (episducions, Ma pedpen @ EUL BUD HEMTY, O Uil

FEFE. D v vt D, D! Koo, TH TR Lised vl 4 0 P | n=ham

COUPDN MOT SUBJECT TO DOUDLING
SEOFE

L
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For more than 200 years, the
key word in customer
relationships has been YOU.

In the wild and frantic post-
civilization Internet era, the
Imperious YOU! has replaced the
supplicating you.

M
ll\St rak
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Do you qualify for this tax savings...
and not even know it?

Y ou might quality for this tax savings.
Guess what:
You don’t even know it./

listrak.



Increasing
Informality?

Never heard

of It.

Drivers like you deserve hetter insuranee.
(Let’s take a Call ML Aut oy
closer look) e

717.627.4528 www.listrak.com



Never heard of careful grammar, either.

717.627.4528 www.listrak.com
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Typical ho-hum advice:

i iy gl iy oy o ol o ol oo o iy o ol o o o e o ol e o o ol ol o ol g g ol il ol o o o ol o oy o o o

INSIDE 1te1

ol o o o e e o e g o o o e o e ol ey o R o iy o o o o o o o o o o oy o

Dear Herschell gordon.

It can be a challenge to think about the long-term effects

of a particular customer strategy when the pressure to meet
short-term numbers lcoms large. But the consequences of
marketing. sales. and seriace actions today often make a
long-term impact on customer value. This week we discuss

the buzz Returm on Customer has created around this balancing
act. How important is your long-term customer strategy to

wvour short-term planning?

Email me your opinion at ginger.conlon@1to1.com.

Enjoy.

Ginger Conlon
Editor-in-Chief, 1to1 Media
Ginger Conlon@1to1.com

o i o i S R R o R R i RO O R O R o O o o i R O R o e o o R e e R R o O RO R

ADVERTISEMENT
S —————————
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life iInsurance oy

e
protects the ones you *!OV -

Term Life Insurance - Up to 70%
Off

Compare up toa 100 life insurancs
policies instantly. Shop online or
talk to a live rep. We're waiting

4 Ly for wou now. Mo medical exam
'iﬁ 3 - - policies available. Term101 . .com

click here

Protect Your Family's Future

Accuquote ssarches their database of

over 140 top-rated life insurance

carriers to find vour perfect plan.

You can s=|ave up to T0% — instantly!
o Receive your free quote today.

-ﬁ_ ' click here

Lo=ing her parent=s would break her heart.
Don't let it de=stroy her dreams of geing to
college oo, Get Iife insurance today!

717.627.4528 www.listrak.com



Lowest Fee Cash Advances Low-Cost Guarantee - Pavday Loans ‘

Only $10 par $100 borrowed on lcans to
200, 100% goldassasgolication with instant
account next

Guarantzed lowest cost. Only $10 per $100
borrowed up to $3500. Get yvour result and

money fast. All Online and Instant
Results, no calling or faxing.
wour checking account tomo

Click Here.

EVER NOTICE

----- HOW -

BILLS DONT CARI
WHAT DAY
TOMGEL PAILY OIN?

CHECK OUNT A PAYDAY LU
-.l..'l ;‘H -‘f’r. t - |Ih'ﬁ
ﬁgqrunﬁlg_r Intermix _ 7= REFER YOUR FRIENDS

Sites that Engage

ou received this message because wou are sub=crbed to Flowgo. To remowe ywourself from this service
and stop receiving email me=sages from Flowgo, go to hitp Sowoww flowgomail .comdus or go hers. To nead
aur privacy policy, go to http SAuoww flowgomail .comdpp or go here. Please mail commeants about this
me=ssage to Flowgo, G060 Center Orwe, Suite 300, Los Angeles, CAS004S LISA

717.627.4528 www.listrak.com



ALWAYS TEST

by sending yourself
a sample message.

Otherwise, you could have
stupid results such as this:

M
lﬁt rak




Dear $Firstname$,

| was just reviewing our client list when suddenly a vision flashed into
my minds eye!

| nearly dropped my cup of tea it was so powerful and concentrated. We understand you're going
through some difficult times and want very badly to find or keep your true love.

We also know that you may be struggling financially and need MONEY desperately. Well, your time
may soon come! However, | must warn you that to get what we most want in life we sometimes need to
find courage and walk a hazardous path.

$Firstname$, at these times we need to walk through fire and take chances!
Are you up to the challenge?

$Firstname$, Are you ready to take the risks you need to transform your life?

We must read your Tarot cards to clarify this intense vision! That's why I'm giving you a FREE Tarot
reading! Call now!

Begin to take some chances for your dreams! $Firstname$, call toll-free 1-800-526-4317 immediately!
In your future, $Firstname$, you may be confronted with a decision that could very well lead to wealth,
health and happiness. You may be rich! One caller claims to have won money with her psychics'
advice!You could you be next!

Love & hope,
Miss Cleo

717.627.4528 www.listrak.com



NEVER

Send a message to
AOL subscribers that
begins with a picture.

Why @

M
lfﬁtrak..




Do you know who sent you this e-mail?

You are about to open an e-mail cortaining a picture. If vou don't knoww who sent you
thiz e-mail, be cautious in opening it. There is a small chance that t could contain 5
picture ohjectionable to you.

Mote: A special picture icon &7 in your MNewe Mail list indicates that your e-mail contains
a picture.

Farentz may restrict their children from receiving e-mail with pictures or file attachmentz. To
find out mare, go to Keywaord: Parental Cortrolz. For more tips on howw to ensure a safe
anline experience for you and your family, goto Keywword:  A0L Meighborhood YWatch.

Do wou wwizh to open thiz e-mail’?

]

| Don't show me this warning again.

717.627.4528 www.listrak.com



Requiring downloads
can damage emalill
response severely.

Why @

)
listrak.




E-mail Attachment Warning from AOL Heighborhood Watch

Warning: ¥ you dont know who sent you this e-mail, be cautious
in downloading this file.

You are about 1o dowwnload a file attached to an e-mail. If you don't know wwhio sent
violl thiz e-mail, be cautious in dovwnloading the file attached to it. There iz a chance
that it could cortain a program that may damadge your computer system or contain
objectionable graphics.

Mote: Parents may restrict their children from receiving e-mail with file attachments. To
find out more, go to Keyword: Parertal Controls. For more information about AOL's

anline safety features, go to Keyword: Meighborhood Watch.

Do wou wizh to dowvwnload this file’?

[T Don't =how me this warning again.

717.627.4528 www.listrak.com




CL [alntweelacdaol Com, DheRals i an] Corm, ToHy TNl e 0], C o
Sent from the Internet [(Details]

59914 cBhbe-33555 uhS403 a0l

| lost 100 pounds while using Thermo Fhen - Fhen Don't beliewve meY See far
wourself. The links below contain a picture that was taken when | weighed weall
over 200 pounds. The second picture shows what | look lilke now.

Click Below:

kA~ Before and After Pics

ar Here:

Before and After Fics

| can not begin to tell wou how much my life changed after losing this waight. |

l- s th =t thimre =rm e s Athoaee Aot thoavra vdkbim e mlle thA vezn s Lo 0 =l

717.627.4528 www.listrak.com



Subject: You have been pre-approved  Date: 402702005 12:39:30 A M. Eastern Standard Time  From: BLUAL J2BPF TWCEwildmail .comm

-

Dear Homeowner

‘fou have been pre-approved for a $400 000 Home Loan at a 3.25% Fixed Rate.
Thiz ofter is being extended to you unconditionally and your credit is in no way a factor,

To take Advantage of this Limited Time oppartunity

Al wee ask is that you visit our Website and complete
The 1 minute post Appraval Form

http:/fpefect-montgages. netfdfindex/zash/
Sincerely,

Random MName

Discontinue,
http:#perfect-mortgages. netfrem. php
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Adding the recipient’s
name to the subject

line usually Increases
response.




Moving “click here”

In the text usually increases response.

An oddity worth testing




A subject line In all
capital letters will
UNDERPERFORM a
subject line written as
conventional text.

listrak




Text outpulled HTML when the
message was URGENCY.

In actual tests
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As often Is true when technology
trumps psychology...

Literacy Is not high on the list

of requirements for too many
“experts”.




Inexcusable.

. 80 per%cent off Wall Street Journal Home Delivery and Online Access.

Reminder: AOL will newver ask you for your password ar billing information. @ Show images & enable links

Subject: &0 perfcent off Wall Street Journal Home Delivery and Online Access....

Dhate: 105772008 11:50: 34 Al Eastern Davlight Time
From: thejournalid@retain2 jninttransition.com
To: A2 holenwwis @ERaol.com

Seht frakn the fnternet (Detairs]

80 per%cent off Wall Street Journal Home Delivery and Online Access
Restricted - Time Promaotion. This May Be Your Only Opportunity.

Scroll down for more details on this special program from The Wall Street Journal.

Get Both The Wall Street Journal in print and online
Mow COnly 99 for one year a savings of over 450 off the newsstand and online rate.

To take advantage of this promotion go to:

For more information follow this link

- It's without Risk
- Reply within 5 days
- Cancel Anytime

When it comes to getting critical business news, there's no substitute for The Wall Street Journal.
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Dey spelt da namm rong.

: \m er Confirmation #239R-VBEC5T36 for hglewis1@aol.com
Giel LMl 22:28 & I, Eastern Standard Time

BIEO ML En TS

I’tCard OfferConfirmation #239R-VBEC5736
. her #4031 Email: hglewis1@aol com
To receive your gift_pl lick on or cut an t

We have been trying to reach you in order to deliver your Freilt Card
Rewards Gateway has for you this 5 Card just for answering a short survey and following instructions on our website

Please visit our website and venfy your zipcode
Thank you and ENJOY!

Sincerely

Jazete Pester
Customer Senice Rep.

A\
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Forget it, Charlie. YOU try entering this password.

B

someone has requested that your password be sent to you.

Flease use the following information to log into your ConeXware Account at:
https:/fwww conexware com/shop/

If vou have any questions. please contact supporti@conexware com for assistance.

—
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Testing

Never has been as
significant to the success...

or for that matter, to the
survival...

of a marketing business
as It 1s right now N
listrak.

—
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Tough Times challenge all marketers.

Those who know how to
maximize the effectiveness of
new media have a huge
competitive edge over those who
are guessing.

USE THAT EDGE AND BEAT TOUGH TIMES.

N

R
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“Secrets of Social Media
Marketing”

Guest: Paul Gillin

Register now online:
https://wwwl.gotomeeting.com/reqgister/122466190

Attendees will be automatically entered to win one of 50 copies
of Paul Gillin’s new book “Secrets of Social Media Marketing”
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Don’t miss our next webinar Qe
Dec. 3 1:00 \N
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