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List Management Strategies
for Email Marketers

This event is being recorded.
You will receive a copy of the audio/video at the end of the presentation.
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Contact Info

Brent Shroyer Matt Elliott
Product Manager Client Services Manager
717.627.4528 x 309 717.627.4528 x 313
bshroyer@listrak.com melliott@listrak.com
N
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Good List Management
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Bad List Management
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Organic Acquisition Opportunities

= Website Form

= Contests

= Ecommerce Checkout
= Call Center

= Tradeshow Booth

= |n-Store

= Events

= Any Customer Touch Points
listrak.




Inorganic Acquisition Opportunities

= List Buying / Rental
= Scraping
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Opt-in or Opt Out?

= Opt-In

= Opt-In with Welcome Message
= Double Opt-In

= Opt-Out

Permission is the First Step!
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Retail Email Research

= Subscribed to 56 different major retail emailers:

= 11 sites displayed the subscribe link or text box above
the fold

= 15 did not send a welcome message
= 1 double opt-in
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Acquisition Best Practices

Define:

= Who the message will be from

= Contentyou’ll be sending
= Provide value & state the benefits
= May want to show an example

= The frequency of delivery
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Acquisition Best Practices

= Display or link to Privacy Policy

= Establish Relevancy

= Obtain segmentation information through preference
center
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Acquisition Best Practices

= |f the Opt-In is part of the checkout process or in
exchange for value such as a whitepaper, the
opt-in check box should be un-checked by default.
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AbeBooks.com Examples

yi AbeBooks.com® Facion for books.™

Community @ Sell Books

SUMMER READING

Our Hot Summer Picks!

sign on-b:)g my account ‘ basket\___ié help?

Email Subscription

See the Books

New to AbeBooks?

Finding your favorite books

isaseasyas - @ -6

Find Out More b

Browse for Books

Found in Books
Read more » Q

Most Popular Subjects:
1. Fiction

. History

. Antiques

. Children's Fiction

Religion

Art

Cooking

. Crafts & Hobbies
. Science

o= e I I

-
o

. Music

Browse All Subjects

Select Another List: =]
NYT Bestsellers -
Hardcover Fiction:

1. Blood Noir

Laurell K. Hamilton

2. The Host

Stephenie Meyer

3. Odd Hours
Mean R. Knontz

Search 13,500 booksellers selling 110 million books

Author:
Title:
Keyword:

what's this? ISBN:

Collecting Travel Guides
These early versions of a
traveller's best friend - the
travel guide - will have you
planning your next Tour of
the Continent.

Rare Book Room

Sex and the City is reviving
interest in love letters -
find out more about the
book from the movie.

More About Love Letters

Featured Today:

The Story of Edgar
Sawtelle

David Wroblewski's new
novel has been hailed as a

Love Letters of Great Men

Digar
Amecrican
Airrimes

ore Search Options

New & Used Textbooks
Save money with great
deals on new & used
textbooks - plus, sign up
for the AbeBooks Student
Newsletter!

Visit Textbook Central

Dear American Airlines
If you're jumping on a
plane this summer, make
sure you have a copy of
Dear American Airlines.

More About Dear American
Airlines

Wisdom of Our Fathers:

Lessons and Letters from

Daughters and Sons
Will Tim Russert's real

The Avid Reader

Sign up for the ultimate
book lovers' newsletter

Enter E-mail Address

SUMMER READING

Our Hot Summer Picks!

See the Books »

Newest of the New

Discover:

= Free Newsletters
The AbeBooks Blog

Authors' Corner
Interviews

Join Cur Book Club
The Story Laboratory
Large Print Books
Audiobooks
Textbooks
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AbeBooks.com Examples

yi AbeBooks.com® Facion for books.™ sign on #3 my account i basket &7 help?

searchby (+ff  Go}
_ The Avid Collector ("4 Sign up for our rare & collectible newsletter _

Home = Newsletters > The Avid Reader

The Avid Reader

The Avid Reader is the ultimate booklover's newsletter. Each monthly issue is packed with updates on new releases, bestsellers, exclusive author
interviews, offers, contests, and more.

Read past issues of The Avid Reader

Please complete the subscription form below. [ * ] Denotes a Required Field

As an Avid Reader subscriber, you can win books every month. The A\I’Id Reader January 2008
Yigw thés F 3 PERORCE
THIS MONTH
Issue. Th of who sed to ivi
* Name: IBrentShroyer e the Avid Reader vl have noticed 8 SEARCH for
* Mo M1 change. We're excited to introduce @ new  baoks on AbeBooks

»Ammaran Uvmes  design and a more focused ‘ralson d'etre’

; . for our newsleter. Simply put, we want
* E-mail: Ib]shroyer@yahoo.com IR td 1y show you books we love. We also
WAL t give you books. Every month
* Qoihe Ssp you'll be able 1o entér 1o win at least one o

* —maile |bi . of the books we feature. And we want ta browse for boaks
Confirm E-mail: Ib]shroyer@yahoo.com Consesls K vehat yans thinik about Books, 56 &8
you read, please feel free to comment.
. ) ; Avacend Searen
[we're .dEd'CE;e.d t= |:;u|§ec§mg Surver The re-launch of our newsletter is @ new
wour privacy. Zrivacy Policy, beglnning and alse, In 3 sense, 3 s
ISR TS gingrpretation. We believe this Is as - Yaur Accau
win a LisanTring good a reasan as any to laak atsome of o
- P son. the best modern interpretations of the
E-mail Format: HTML O Text beginning of iterature: myths.  Tre Apedsaks B0
Subscribe Take our 2007 Year in Review Lierary Qua . HORL»
BOOKS IN REVIEW
MEN AND CODS Myth in a New Millennium Samon-

i
3 Men and Gods - Rex Warner
} Beowulf: An Dlustrated Edition - Seamus Heaney .
| Cangngate’s Myth Series
jo|

Click here to see the latest nevslatter

Already a Subscriber?

If you would like to unsubscribe from the Avid Reader, simply click on the [Unsubscribe] link at the bottom of any Avid Reader newsletter you have
received.

If you have any problems or questions, please feel free to contact us.
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AbeBooks.com Examples

s'i AbeB0o0KS.COM® Faction for books.™

sign on-b:)é my account&é basket & help?

| Searchby -l lGo]

_ The Avid Collector ("4 Sign up for our rare & collectible newsletter o_

Home = Newsletters = Subscription Confirmation: The Avid Reader

The Avid Reader

You have successfully subscribed to The Avid Reader. In order to ensure you receive our e-mail newsletters, please add
news@abebooks.com to your safelist, whitelist or address book. Subscribe to More Newsletters.

Your input matters: Help us optimize the newsletter for you.

The following information will help us to provide you with the most relevant content possible. Please answer the following (optional) questions.

What type of books do you primarily purchase?

) Rare

© out-of-print
© Collectible

) Textbooks
What genre(s) of books are you interested in? (Check all that apply)
DBiographies

DCooking [ Fantasy
[Tl children's Books [CImedical [Clarts
[CHistory [[Iscience Fiction Other: |

Abebooks Home
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Cooking.com Examples

- 100 tisfacti r . [ Now offering
@COOklng.Clom® 00% satistaction guarantee CAE“ over 90,000 ftems!

Email Subscription

ES & MORE | FORUM

CoNTACT Us

| HOME [[SPEGIAL VALUES | GIFT IDEAS B .
FREE NEWSLETTERS BuyiNG GUIDES ToOPF BRAMDS
Enter for a chance to win! A $1000 Cooking.com Gift Certificate

SEARCH
Keyword or ltemi#

STORES

Enter by Aug 14
CLICK HERE TO SIGM UP

SIMPLY CALPHALON NONSTICK

Save 20% on Simply Calphalon
Nonstick cookware and sets. Shop
now for the best selection!

Simply Calphalon Sale

D

 Advanced Search o e S 20% Off

7.5in. Waffle
Iron $400-85 e GREAT VALUES UNDER $50

You don't need to break the bank to
acquire kitchenware from the top

= New ltems
= Top Rated#

= Summer Essentials L . bra - t to
= Bakeware Maker $466.06 e :ﬁat Email Subscription

= Barware $159 96

= College Logo Shop
= Commercial Kitchen

Shop Collection

= Cookbooks 2-slice Get Special Offers & Updates
= Cook’s Tools T"“ss“:;:’;:’g@ -----------------------------------------
# Cookware Enter email address | (co}
= Cutlery
= Food and Drink [HDS JUNE ?Sr 2008 » S_an Entire sol&ﬂiol_'l_ Learn more about our Hewsletter
= Fumnishings
= Home Keeping New Markdowns Az $5.99 Shipping New & Notable
= Just For Kids Great items st doseout Pay only $5.99 with Keep cocking and
i Kitchen Fixdures prices. Shop now for coupen® for Super entertaining exciting
M Large AEE“SI"ICES best selection. Saver Shipping. with new products!
+ Outdoor Livin Grest Deals “Coupon & Details Unigue Finds
u q
= Small Appliances )
= Storage and WHY SHOP AT COOKING.COM?2 COOKING.COM SERVICES
Organization ) . : i
= Tableware 100% Satisfaction Guarantee Recipes & Menus - Thousands of Choices
Dinnerware Easy Returns & Order Tracking Sign up to Store Your Favorite Recipes
Drinkware Our Recent Awards Save your favorite items to a Wish List

Flatware Secure Ordering Buying Guides make picking the best item easy s
Semveware l S ra




Cooking.com Examples

SEARCH
Keyword or em#

+ Advanced Search

BROWSE >

= New ltems

= Top Rated#
Summer Essentials

"]

* Bakeware

= Barware

College Logo Shop

= Commercial Kdchen

= Cookbooks

= Cook’s Tools

Cookware

Cutlery

Food and Donk

= Furnishings

Home Keeping

= Just For Kids

Kitchen Fixtures

= Large Appliances

= Qutdoor Living

= Small iances

Storage and

Organization

= Tableware
Dinnenwara
Drnnkware
Flatware
Senveware
Table Accents

= Vacuum Cleaners

= Clearance

o

nomn

n

]

[

= Top Brands

s Calnhalan

100% sotistaction guarantee Now offering
WP CART

over 90,000 items!

Wina $1,000

COOKING.COM GIFT CERTIFICATE

When you sign up to receme our free newsletter by August 14th you will be
automatically entered for a chance to win a §1,000 gift certificate from
Cooking.com. No purchase necessary

To qualify, sign-ups must be submited by rudnight August 14th, 2008. For
Official Sweepstakes Rules, click here. To view our privacy policy, click here

if you are currently signed up to receve our newsletter but would like to enter
the sweepstakes, please submit your email address below

Enter for a Chance to —— —

SHOPPING NEWS

E-mail Address *
Re-enter Email *

* E-masl Required

[#] Subscribe FOOD FOR THOUGHT [ Subscribe

li?t rak




Cooking.com Examples

SEARCH
Keyword or Hem#
‘ D

+ Advanced Search

BROWSE

New tems ®

]

= Top Rated#
= Summer Essentials

= Bakeware

= Barware

College Logo Shop
= Commercial Kiichen
Cookbooks
Cook’s Tools
Cookware

Cutlery

Food and Dnnk
Furnishings

= Home Keeping

= Just For Kids

= Kichen Fidures

Large Appliances
Outdaor Living
Small 1ances
Storage and
Organization

= Tableware
Dinnenwara

" [

T umn

"o esan

100% sotistaction guarantea Now offering
HILP  CARY

over 80,000 tems!

Thank you for
entering our
sweepstakes!

Good Luck!

In addition 1o this exciting sweepstakes, look for
other up-and-coming sweepstakes, special events
and promotions throughout the year. As always, we
invite you to visit our site often for the best selection

of kitchenware. gifts and recipes.

RETURN TO SHOPPING

Our Special Offers

$10 of f special Volues "
o el

[ ik swis BN ONLY $19.95
NewCusiomens  Spegalwalusson  4pc Henomhh  Saveupto $100
Save 810 Today!  Everyday items Kitchen Knives  Calpnaion Essential

)
ll?,t rak.




American Eagle Outfitters Examples

FREE SHIPPING Sign in to AE com / New Customer? AE All-Access Pass AE Credit
when you spend $100 or more. See details

o Y AMERICAN EAGLE OUTFITTERS FINDASTORE. TRACKORDER+ WISHLIST. & My Bag (0)
5‘*';‘:  S—; o —| A—OME o | SR | M GUEAT AN ]| S S |

38 S
\ wiR
4 . VIR 8 N NN

s| AE CLEARANCE SALE
O,
n 60" OFF
NEW ARRIVALS

Mens | Womens | aerie

SWIM SALE
' Mens | Womens | aerie

EAGLE CUSTOM POLOS

Mens | Womens

EVERY STYLE. EVERY DETAIL. EVERY €OLOR.

% B LIMITED EDITION 3 3

@ i L E— m SHOP WOMENS A SHOP AERIE
MARTIN+OSA = = 4
SHOP REFINED CASUAL™ Email Subscription ;

* SIGN UP FOR E-MAIL | Get special offers and news on the latest AE styles and events. Search | Keyword or Style #

Help About AE AE Careers AE International AE Sitemap Tell Us What You Think - You write it, we'll read it. LlYE YOUR L|FE

S
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American Eagle Outfitters Examples

FREE SHIPPING Sign in to AE.com / New Customer? AE All-Access Pass AE Credit
when you spend $100 or more. See details

o Y AMERICAN EAGLE OUTFITTERS FINDASTORE. TRACKORDER« WISHLIST« & My Bag (0)

e o T ere T cleanance oiF1s YG=
N
4 -

NEW ARRIVALS

Mens | Womens | aerie

SWIM SALE

Mens | Womens | aerie

EAGLE CUSTOM POLOS

Mens | Womens

1=Aii=da\F (=ly eV
% SIGN UP FOR E-MAIL SIGN UP FOR E-MAIL Al fields marked with a (B¥) are required.
E-mail Address: | bjshroyer@yahoo.com

SPECIAL OFFERS
Enjoy special offers available

Confirm E-mail Address: ‘ bﬂ:ﬂ’f@ymm
only to our email subscribers Birthday (mm/yyyy): f

MART  GerinTHE KNOW Country:

Why are we asking?

SHOP REFINE ce the latest United States
I would like to receive offers and news on: R
American Eagle Outfitters [¥] aerie -

Search | Keyword or Style #

Help About AE AE Careers AE International AE Sitemap Tell Us What You Think - You write i, we'll read it. LlYE YOUR LlFE"

@t rak.




American Eagle Outfitters Examples

FREE SHIPPING Sign in to AE.com / New Customer? AE All-Access Pass @ AE Credit

when you spend $100 or more. See details

W Y AMERICAN EAGLE OUTFITTERS
R [ MEN |  WOMEN |  aerie | CLEARANCE | GIFTS |
‘ .' e

FINDASTORE+ TRACKORDER &+ WISH LIST+ £ My Bag (0)

TAKE A SHORTCUT

NEW ARRIVALS

Mens | Womens | aerie

SWIM SALE

Mens | Womens | aerie

EAGLE CUSTOM POLOS

Mens | Womens

Thanks for Signing Up!

M A R T GET IN THE KNOW You will soon receive a confirmation email at bjshroyer@yahoo.com.

SHOP REFINE Be the

Privacy Policy

LI%E YOUR LIFE

Help About AE AE Careers AE International AE Sitemap Tell Us What You Think - You write it, we'll read it.

listrak




List Hygiene

= What it is: The process of cleaning your list of
‘undesirable’ email addresses.

= Why Is hygiene important?
= Reputation

= The #1 driver of deliverability today.

= Proper list hygiene will help establish a good reputation
resulting in better deliverability.

= Bad list hygiene will lead to poor reputation and poor
deliverability.

= There is a cost for sending ‘bad’ addresses. listrak
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Start with a Good List

= Analyze your data and remove ‘bad’ addresses
= No spaces or special characters (ie, commas)
= Make sure emails have a valid domain structure
= Add data validation to your web sign up form

= Remove:
= Distribution addresses (i.e., sales@)
= System addresses (i.e., postmaster@)
= Any address with the word ‘spam’ in it.
listrak.
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Maintaining a Clean List

= Who to remove?
= Unsubscribes
= |nvalid addresses (non-deliverables)
= Complainers
= Inactive subscribers

listrak
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Best Practices for Managing
the Unsubscribe Process

= Make unsubscribing as easy as possible.

= Make it easily visible
= Don’t bury it in a footer.
= Use a legible font size and color.

= Single click unsubscribe is best.
= Utilize List-Unsubscribe for MSN/Hotmail.

= Include a valid reply address that can handle
unsubscribe requests.

= Use a suppression list. listrak.
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CAN-SPAM Requirements for
Processing Unsubscribes

= You must provide a working unsubscribe method and honor the
removal request within 10 business days.

= Any opt-out mechanism you offer must be able to process opt-out
requests for at least 30 days after you send your commercial email.

= You cannot help another entity send email to that address, or have
another entity send email on your behalf to that address.

= |t'sillegal for you to sell or transfer the email addresses of people
who choose not to receive your email, even in the form of a mailing
list, unless you transfer the addresses so another entity can
comply with the law.

listrak
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Bounce management

= Evaluate your bounces

= Read and understand the DSN (Delivery Status
Notification)

= |dentify and fix bad domains

= Remove Hard Bounces
= |nvalids - One Bounce
= Other Hard Bounces - No more than 3

listrak
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Example Bounce Report

( -« Message Bounce Report

Subject: Join Listrak's List Management for Email Marketers Webinar

Number Delivered: S08Z2

Number Bounced: 487

previous [1 234567891011 121314151617 18 12 20 ] next

Bounce

10:17:53 AM

Email Address i Bounce Detail Bounce Date B
Reason Count
Invalid . . - &/11/2008
Address smtp:; 350 No such user (jasonk@journalpub.com) 10:05:12 AM 1
Invalid . 6/11/2008
Addrass smtp:550 5.1.1 User unknown % 10:26:57 AM 1
&6/11/2008
Auto Reply 12:41:42 PM L
Inwvalid . . 6/11/2008
Address smtp:350 3.1.1 <ted@allianceventures.com>... Mo such user herea 12:22:33 BM 1
6/11/2008
Bucoliephy 4:55:46 PM i
Transient &f11/2008 1
Failure 5:03:22 PM
General Hard . : . . 6/11/2008
Bounce smtp: 350 <masha@mail.com>: Account Deactivated 9:02:20 AM 1
General Hard &6/11/2008 1
Bounce 11:49:20 AM
&/11/2008
Aute Reply 11:38:00 AM 2
. &f11/2008
DNS Failure 10:28:22 AM i
&/11/2008
Unknawn 12:10:26 PM 2
6/11/2008
Auto Reply 11:54:36 AM t
Inwvalid smtp: 5.1.0 - Unknown address error 500-'Unauthorized relay msg rejectad &6/11/2008 1
Addrass ' {delivery attempts: O 12:23:50 PM
ry P
5/11/2008
Aute Reply 9:27:02 AM 2
General Hard 6/11/2008

ak.




Managing Complaints

= Complaints are the #1 factor for ISP deliverability.

= Sign up for ISP’s Feedback loops

= Complaints are forwarded to sender’s abuse address
for processing

= Remove/suppress complaining addresses
immediately

= Analyze complaints for patterns
= Frequency issue?
= Relevancy issue? listrak
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ISPs with Feedback Loops

= AOL
= http://postmaster.aol.com/tools/fbl.html

= Microsoft -- msn.com, live.com, hotmail.com
= http://postmaster.live.com/Services.aspx#JMRPP

= Yahoo
= Planning to rollout their FBL Summer of 2008

= Comcast

= http://feedback.comcast.net/
listrak.
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ISP Feedback Loops Cont’d

= Qutblaze (Mail.com)
= Email your request to postmaster@outblaze.com

= United Online (Juno and Netzero)

= http://www.unitedonline.net/postmaster/whiteliste
d.html

= Roadrunner
= http://security.rr.com/feedbackFAQ.htm

= USA.net
= http://fbl.usa.net/ listrak.
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Managing Inactive Addresses

= Evaluate your campaign history to determine
‘deadwood.’

= Review subscriber activity to identify who is not
opening, reading or clicking on your messages.

= Time period will be determined by your email program.
= Options for handling inactive addresses

= Remove them based on pre-determined criteria

= Try to re-engage them :
listrak.
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Subscriber Lifecycle
Management

= The process of managing the entire lifecycle of a
subscriber’s experience starting with the welcome

message through the ensuing series of messages
and campaigns.

= Understanding and developing this process is the
cornerstone to successful email marketing.

listrak
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Stages of Communicating in
the Lifecycle

= Welcome message

= Ongoing campaign execution

= Evaluate effectiveness

= Modify communication strategy accordingly

listrak
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Welcome Message

= |nitial communication after signup.
= 1stchance to make a good (or bad) impression.

= Traditionally has the highest open/read rates of
any email you will send.

= Great time to send - you have their attention and
permission.

= Too often over-looked for its importance.
listrak.
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Example of a Good Welcome Message

BANANA REPUBLIC

R MoNOGRAM men women patites women's 12 shoes & handbags jewelry & accessories

WE LCOM E TO Thank you for signing up to receive emall updates

about our new collections, upcoming sale events,

BANANAREPUBLIC.COM EEERES

As our welcoming gift to you, please enjoy FREE
STANDARD SHIPPING on your first purchase.

To redeem this special offer, you must enter promo

code G LR LA a2t checkout,

(1) Offer walid throwgh 11:58 PM (ET). July 31, 2008 at BananaRepublic.com. This offer is good for standard shipping within the United States
and Pusrto Rico fo the fist “ship to™ sddress in your order, If you choose express shipping, additional charges may apply. Mo edjustmant on
previous purchases Offer ks nontransierable without consent frorm Banana Republic. Not valid st Banana Republic stores or Banana Republic
Fadory stores. Cannot be combined with any other offers. Employess are not eligible. if you have any gquestions, plesss call 1-888-BR-STYLE or

email us gt custservi@ibenanerepubli
BananaRepublic com values its customens and respects their privacy. For more information about our privacy policy. plesse did on the following N
. finfo do =4 948
n .'\\
Cligk here to emove your email addness from gur list or weite fo us 2t BananeRepublic com Custorner Services, 5800 Morth Mesdows Drive, Grove ll S t ra k

City, OH 43123-8470,




Example of a Bad Welcome

WA

I—IOO' MAIL bishroyer O Offline~

& Check Mail @ New =

Message

Yahoo! | My Yahoo! | News

Search the Web...

| Search ]

Sign Cut, My Account, Mail Classic

( {—\r Home || Inbox 4messages

x || Welcome to JCPenney E X |

Mobile | Options « | Help +

il Delete @ Reply = WForward @ @ % spam [[%Move~ [ Print More Actions

| Double Opt-In

|°.' Search Mail... | Go ]
@ Netflix
Try for Freal
B Inbox (1)
%] Drafts
=7l Sent
f’# Spam Empty
T Trash Empty
3 contacts Add
' Calendar
] Motepad
» ) All Feeds Add
¥ My Folders Add

| Welcome Messages

Free Phone

T

+ Blustooth®

Cheapest
hybrid car

. Unlimited calls:
]ust £24.98/m

Standard Header v
Friday, June 20, 2008 4:23:49 PM

Welcome to JCPenney Email
SignUp Confirmation <shopper@jcp Y
To: bishroyer @yahoo.com

vices.com> [T add

Thanks for giving us a try!

This email has been sent to confirm that bjshrover(@yahoo.com has been added to the list of customers that receive Email from jepenney.com.
Soon, vou'll be among the first to know about sales, exciting offers. new products and special seasonal events.

Thanks for your interest and thanks for shopping with us.

hitp-/www_jcpennev.com

TODAY &6/20 Mo events. Click the plus sign to add an event.

THE CELL FHONE THAT PUTS YOU IN CONTROL

LG225

+ DOUBLE MINUTES

FOR THE LIFE OF THIS
PHONE UPON ACTIVATION

PLUS GET A:
FREE ACCESSORY KIT &
FREE GROUND SHIPPING

ONLY $49.99

Model not available in all areas




Executing your campaigns

= Use data gathered during sign up process to send
relevant content and prevent list attrition.

= Personalize
= Segment
= Use dynamic content

= Keep your word
= Nature of communication/content
= Frequency
listrak
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Evaluate Your Campaigns to
Determine Effectiveness

= Use reporting data to understand subscriber

behavior and reaction to your emails.
= Who is opening, reading clicking?
= What links are they clicking on?

= Update subscriber profiles based on activity.
= Dynamic profiling

* Modify communication strategy accordingly.

= Segment your emails to maintain relevancy
listrak.
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Segmentation Strategies

= Segmentation is the key to maintain relevancy

l@t rak.




Why Segment?

= Better Relevancy =
Better Opens, Reads, Clicks & Conversion Rates

= Increased Retention
= Increased ROI

= Enhance Deliverability
= Easier to spot deliverability issues
= Lower spam complaints

listrak
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Segmentation Strategies

= Listrak tips:

= Do not use multiple lists unless there is a need for
complete separation of data

= Use a profile filter in order to segment instead

listrak
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Profile Segmentation Data

= Gender

= Age

= Geographical location

= Qccupation, title, and income level

= Status - marital, children, home owner or renter, etc.
= Hobbies

= Brand or product preference

* Frequency preferences

listrak
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Profile Segmentation Data

= Satisfaction data

= Customer profitability

= Frequency of site visits

= Recency of last site visit

= Frequency of customer service contacts

= Frequency of purchase

= Clickstream analysis

= Message / Contact Activity - Dynamic Profiling

listrak
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Dynamic Profiling

= Message Open Report

= Message Read Report

= Message Tracking Details Report (Clicked Any Link)
= Link Tracking Report (Clicked Specific Link)

= Geo Tracking Reports

= Contact Activity Report

= Bounced Contacts Report

= Subscribed Contacts Report

= Profile Segment Reports .
listrak.
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Dynamic Profiling

Report Functions

e & &

Export Add to Profile

li?t rak
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Dynamic Profiling

— Dynamic Profile

Zhoose a Profile Header: < Add Mew Header =

|Cu5tumer Information |-

li?t rak
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Dynamic Profiling

— Dynamic Profile

Zhoose a Profile Header: Customer Information -
Attribute Name / Description: < Add New Attribute = -
Taxt -
Text
Mumeric

Fadio Button

li?t rak
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Dynamic Profiling

— Dynamic Profile

Zhoose a Profile Header: Customer Information -
Attribute Name / Description: 2-24-08 Link Click -
Value:

li?t rak
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Conclusion

= Follow organic acquisition best practices

= Focus on relevancy through segmentation

= Make a good first impression with your welcome message

= Use dynamic profiling to further segment based on message
activity

= Practice good list hygiene and maintain a clean list

= Remove unsubscribers, hard bounces, and abuse complaints

= Manage inactive addresses

= Continue to evaluate your campaigns
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Upcoming Webinar

2008 Email Marketing Days Preview
Wednesday, August 6, 2008 1:00-2:00 EST
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http://www.listrak.com/webinar/preview.asp

2008 Email Marketing Days

* Keynote - David Daniels, JupiterResearch >2008vE"*a'm
* 3 session tracks

* 2 networking events

* Personalized one-to-one sessions with industry experts

 Catherine Von Birgelen, eBizITPA:

Email Acquisition Strategies Designed to Build and Grow In-House Lists
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