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Before we get startedé

Audio
ÅSelect ñUse Mic& Speakersò for VOIP or 

ÅñUse Telephoneò to get the dial in number and access code

Questions
ÅUse the Question and Answer panel on the right

Additional Info
ÅThis webinar is being recorded ïit will be posted in our online            

resource center in 3 business days along with a PDF of the slides

ÅIf you opted -in to Listrakôs mailing list, youôll receive an email with a    
link to the information

ÅIf you need support with GoToWebinar, call 1-888-259-8414
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Welcome!

Over 300 participants

ABC

American Medical Association

Sage

Email Marketersô Club

Wyndham Hotel Group

Hanes Brands, Inc.

Greenbrier Media
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Todayôs Tasks

Change our mindset
ÅAwareness of hidden costs of  

email

ÅGain greater understanding of  
the expectation gap

Explore small changes
ÅFor positive results
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