Using Holiday Data and
Analytics Effectively

throughout the Year
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Sorry - toll free #s aren’t

For audio — dial in using the numbers on the right 0ol
To ask a question — use the chat feature on the right

This webinar is being recorded — you will receive a copy within
the next two days

You will also receive a copy of our complementary white paper
New Year’s Resolutions: Smarter Email Marketing in 2009

Before we get started...
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Brent Shroyer Robin Temple
Product Manager Director,
717.627.4528 x309 Digital Marketing
bshroyer@listrak.com Robin.Temple@I-s.com

The presenters

Contact us with questions
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Billie Jo Waara
Director, Account
Planning & Research
Billiejo.Waara@I|-s.com



Presenter
Presentation Notes
Robin is an Interactive Marketing Specialist who manages Lawrence & Schiller’s office in historic Deadwood. She and her marketing team focus on building innovative, comprehensive online marketing plans and executing these ideas with precision. Plan components include search engine optimization, search engine marketing, online display advertising, dynamic email marketing, social media, web analytics, and evolving technologies. 

Prior to joining Lawrence & Schiller in April 2007, Robin worked for Black Hills State University as Director of Online Marketing for the University and Internet Marketing Specialist for the Center for Tourism Research. She also held leadership positions while working for a branding firm (Monigle Associates), a large technology company (5280 Solutions, a division of Nelnet) and a web consulting firm (NeoForte). 


Billie Jo’s team focuses on consumer insights research from a variety of secondary and primary sources, such as blog posts, ratings and review sites, trade publications, etc., so they can help their clients better understand their unique competitive environment. She is also the co-leader of a number of business outreach programs that showcase the unique talents and marketing expertise of our Lawrence & Schiller team. 

Prior to joining Lawrence & Schiller, Billie Jo was the Director of the South Dakota Office of Tourism. With a marketing budget $11.1 million, they worked to increase visitor spending in the state. With the power and influence of the Internet, she grew the office’s web marketing efforts to leverage analytics, online consumer behaviors, social media and mobile devices.





Let’s Talk About:

Turning Holiday Emails into Customer
Relationships

Really, Data is FUN
Making Your Customers STICKY

New Listrak Tools to go The Extra Mile
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— From All of Us at L.L.Bean —

Happy Holidays

HURRY, OFFER ENDS 12/24 ©Shop now

FREE $10 GIFT CARD Ui

Stn&ing you
warm wishes from
F"EPO"I. Maine,
for a wonderful
}w[idly and a

happy new year.

LLBean
10

F R —

717.627.4528 www.listrak.com

Is the first
“click” clear?

Turn Emails Into Relationships

e Great Image
e Promotion

e Now What?



Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .


Utilizing Email
Messaging to Build
Customer

Relationships

Let’'s Talk About...




Goal: Retall Sales
Sale or Inquiry Completed
Continue Email Specials

or Know Your Audience

Redefinition of Retail Acquisition

Building Relationships

listrak.



Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .


A

Contact Information:

Please fill out the information below:
* indicates a required field

* First Mame:

* Last Mame:

Address:

City:
State/Province:; |
Zip Code: |

* Email Address: |

The Easy Part: They Already Told You

Building Relationships

listrak. )
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Contact Information:

Please fill out the information below:
* indicates a required field

Travel Interests

Select A Category: Family Vacations
[] Grown-up Getaways
Mational Parks and Natural Wonders
[] Mational and State Parks

[ ] Pleasure Driving and Sightseeing
[ ] Birding and Wildlife Viewing
[] Outdoor Photography

[ ] History and Culture

[] Outdoor Adventures

[] Winter Sports

[] Events and Entertainment

The Easy Part: They Already Told You

Building Relationships

A
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Profile Data || Campaign History || Click History

Contact Information:

First Name
Last Name
Address
City

State

ZIP
Country

Primary Travel Interasts:
Family Vacations

|:| Grovwn Up Getaways

[] History and Culture
[] outdoor Adventure

|:| Winter Sports

[] Events and Entertainment

Robin

Temple

662 1/2 Main Streat
Deadwood

5D

57732

UsA

Mational Parks and Natural Wonders

The Listrak Database

Building Relationships

:‘\\
A
listrak. )
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Presenter
Presentation Notes
Data is fed from the data entry form, into a database 
**Need to update screen shot


Information is Insight

IiStrak..
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Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .


N U

Research Your Audience

)  Clustering Process

( Who Are Those _
Customers? * Overlay Demographic &

) Lifestyle Data

What Do They Look
Like?

« Summarize & Segment
ow Do Ve Market into Core Niches
o0 Them?

M
ll}st rak

—

717.627.4528 www.listrak.com



Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


N U

Understand Your Audience
Turn Emails Into Relationships

Who Are Those SANAN AW WNJAN
Customers? = U W | d ol }\J |

[ | What Do They Look —] ' W — \M l | W
Like? - -

| . This is data
How Do We Market
To Them?
l@trak..

—
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


N U

Understand Your Audience

Turn Emails Into Relationships

Who Are Those
Customers?

What Do They Look
Like? i i i .
| | This i1s information

How Do We Market
To Them?

M
ll?trak..

A
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


N U

Understand Your Audience

Turn Emails Into Relationships

Who Are Those
Customers?

What Do They Look
Like? ..
! . This i1s powerful

How Do We Market
To Them?

N\
)\

listrak

A
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


What do they look like?

STROMG LIFESTYLE TRAITS
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


N U

Understand Your Audience

What do they look like?
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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Understand Your Audience

What do they look like?
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


N U

Build a Relationship

Give Them What They Want — Turn Emails into Relationships

Who Are Those ’ WI I FM

Customers?

 Dynamic Email Approach
What Do They Look

Like?
. * Fresh, Relevant Content

( How Do We Market J
To Th ?
o e  Test and Measure

M
ll}st rak

—
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Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.


Niche Messaging

Outdoor. Budget
Adventure Family
Travel

Benchmarks / Messaging / Placements

IiStrak..
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Presenter
Presentation Notes
Update preferences and behaviors through purchasing behaviors and segment lists


N U

Build a Relationship

Niche Messaging

Wednesday, December 31st, 2008

Vacation in the '
. e Plan Your

Black Hills for Winter Fun C&aok Hills

Winter is a great time to be in the Black Hills of South Dakota.

Powdery snow and mild temperatures make it a winter wonderland T‘.TKCALTION

for both snowmobilers and skiers. Here are a few more reasons you

should play in the Black Hills, VACATION PACKAGES

1. 350-miles of groomed, interconnected trails.
The expansive trail system winds through the Elack Hills
National Forest and are groomed nightly for optimal fun!
2. Highest Ski Lift Served Area East of the Rocky
Mountains.
The Black Hills boasts two ski resorts that are the highest
areas served by a lift east of the Rockies. Terrv Peak and

A

listrak.
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Presenter
Presentation Notes
Dynamic content – December 31, email example


N U

Build a Relationship

Niche Messaging

Wednesday, December 31st, 2008

Family Vacations

Sure Bets to Beat the Winter Blues Plan Your

 Get Your Game On in Deadwood C*Rl&C s

* Go underground and explore Wind Cave Nationzl Park and Jewel Cave K k Hjb
Mational Memorial T

= hizkes 2 splash m Hot Springs m one of the world’s largest mdoor, sprmg- \Z C*&TION
fed warm watet swimming pools VACATION PACKAGES

Need a few more reasons?
Black Hills Stav and Sled Vacation Package.,
Starting at $134* per person,double occupancy

Spearfish Fun in the Snow Package
Starting at $132* per person;/double occupancy

listrak.

A
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Presenter
Presentation Notes
Dynamic content – December 31, email example


N U

Build a Relationship

Give Them What They Want

— Profiling System
Title: Interests:
Description Data Type

[* |Food and Wine | Check Box ?|
[* | Casino Gaming | Check Box V|
[* Remance | Check Box V|
[* Shopping and Entertainm | Check Box V|
[* |Mational and State Parks | Checlk: Box V|
[* Pleasure Driving and Sig | Check Box V|
[* |Birding and wildlife View | Check Box V|
[+ Outdoor Photography | Check Box o |

N
lfﬁtrak..
—
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Presenter
Presentation Notes
Dynamic content – December 31, email example


N U

Build a Relationship

Give Them What They Want

—— Selected List Content

5 0 g o 0 Add Mew Content HTML Wersion Text Varsion
El-  Content Library 25
----- . Shared
El Travelsmart =
..... “ Interests Update : -
o Family Fun across South Dakota E
----- L1 Events =
""" B South Dakota is a place families can experience together.
""" & Travel Tips Whether you're in the eastern or western part of the
..... & Travel Pall state, South Dakota gives your family exactly what
_____ 7 T they're locking for in affnrdablg family Vacatinr!s! Come
— and see a palace decorated with corn and native
""" i Niche grasses, a historic frontier fort, a land filled with your
----- i Niche3 favorite storybook characters, the childhood home of
----- | NicheNone beloved “Little House on the Prairie” author Laura Ingalls
_____ ¢ _ PackageHTML U':I'ilr]::er and much more. | ﬂﬂ
----- ;j Niche1 - March2008 7] <>
----- (1 Niche2 - March2003
----- L} Niche3 - March2008
..... 4 Fuents - March 7003 s
o EmE B
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Presenter
Presentation Notes
Dynamic content – December 31, email example


Give Them What They Want

[T et hhb R v ¥ e R
«td dass=""><img height=20 alt="" src="http://media.ltl5.net/2337/50T/_TSTemplate/px. gif” width=20 border =0 <br =< ftd > 3
<td dass=""»<1— =========== BEGIN MAIN CONTENT REGION ========== --><font face="Times Mew Roman, Times, serif” color=#de003b

size =5=Visit a South Dakota State Park this Winter <br =< ffont=<font face="Verdana, Arial, Helvetica, sans-serif” color=#%5603913 size=2><a
style="COLOR: rgh(73,102,120)" href="http: /fvevew. travelsd, com/placestogo/stateparks findex. asp?

utm_source=travelsmart&amp;utm_medium =email &amp;utm_campaign=2008&amp;utm_content=storylink™= <img style="WIDTH: 442px; HEIGHT: 250px"
src="http: /fmedia.|lt05.net 2937507/ Travelsmart,/2009_01/n04.jpg” border=0=<fa> <br><br=You know <a style="COLOR.: rghb(73,102,120)"

href="http: /fwww. travelsd.com/placestoqo stateparks findex, asp?

utm_source=travelsmar t&amp;utm_medium =email &amp;utm_campaign=2008&amp;utm_content=storylink™=5outh Dakota’s state parks<fa= are a fun
family destination during the summer but did you also know that many of them provide year-round entertainment? Cross-Country skiing and snowshoeing
are two of the most popular activities, Many parks have miles of groomed recreational trails, abundant wildlife and warming-houses, as well as winter
campsites and heated cabins for a rustic and unique winter getaway. Freshwater glacial lakes located within the park system also provide anglers with an
abundance of world-dass ice fishing, Come to South Dakota this winter and discover winter in a state park. <br=<br><ffont=

[[DCC:Miche One]] [[DCC:Miche Two]] [[DCC:Niche Three]] [[DCC:Miche Mone]]

<l =========== END MAIN CONTENT REGIOM ========== —></td>
«<td > <img height=20 alt="" src="http: {fmedia.[t05.net/2937/S0T/_T5Template /px.gif” width=20 border=0=</td = < ftr=
«<tr vAlign=top =

<td > <img height=1 alt="" src="http: /fmedia.|t05.net/2937/50T/_TSTemplatefpx. gif” width=20 border=0=<td =

<td > <img height=1 alt="" src="http: //media.lt05.net/2937/50T/_TSTemplatefpx.gif” width=172 border =0> < ftd >

«td»<img height=1 alt=""src="http: //media.|lt05.net/2937/S0T/_TSTemplate px. gif” width=20 border =0 < ftd >

«td»<img height=1 alt="" src="http://media.|t05.net/2937/50T/_TSTemplate px. gif” width=442 border =0z < ftd =

<td > <img height=1 alt="" src="http://media.lt05.net/2937/50T/_TSTemplatefpx. gif” width=20 border =0z < ftd = < ftr = < /tbody > < ftable = <1 -

=========== Foater Legal ========== >

«table celSpacing=0 cellPadding=0 width=675 bgColor =#eee7d5 border=0=

<thody =

<fr=

«<td=<img height=20 alt="" src="http: /fmedia.|t05.net/2937/S0T/_T5Template /px.gif” width=20 border=0=</td > < fir=

<frs v
# |4

IiStrak..
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Presenter
Presentation Notes
Dynamic content – December 31, email example


N U

Test and Measure

Really, Data is Fun

717.627.4528 www.listrak.com

Unsub. HTML Emails Unigue Clickers

Recipe Sent On Delivered # o4 Opened o Read O Clicks Total/Repeat/New Oia
Default / Default /
Default / Niche One 12/18/2008
Selected / Miche Two S.06:34 PM 317 3 0.58 % 106 20.50 % 88 17.02 %% 23 18/16/2 3.48 %
Selected [ Miche Three Sk
Selected / Default
Default / Default /
Default / Niche One 12/i8/2008
Seletad Fnbehe Theae S.06:25 PM 153 1 DT %% 40 26.14 % 33 21.57 B i6 10/10/0 6.54 %
Selected / Default
Default / Default /
Default / Niche One ;Eééﬂégﬂgl: 415 4 0.96 % 37 13.73 % 37 'B.92 % g 4/3/1 0.96 %
Selected [/ Default U
Default / Default / 12/18/2008
Default / Niche Two Si06:26 BM 9534 79 0.83 % 1653 17.34 % 1144 12.00 % 295 21i0/155/55 2.20 %
Selected / Default Y
Default / Default /
Default / Niche Two 12/18/2008
Selacted / Niche Thrae S:06:26 PM 4349 18 0.41 % 884 20.33 %o 623 14.37 % 152 117/89/28 2.69 Yo
Selected / Default
Defzult / Default / 13/18/2008
Default / Niche Thrae S:06:26 BM 16753 i6 D.96 % 327 19.52 %W 234 13.97 % T 48/40/8 2.87 %
Selected / Default e
Default / Default /
Default / Niche One 12/18/2008
Satactad: f b Twe S.06:26 PM 2067 S D.44 % 252 1219 % 138 6.68 % 41 26/15/10 1.26 %
Selected / Default
Default / Default / 12/18/2008
Default / Niche Mone S.06:26 BM 226007 2081 0.92 %% 28491 12.61 % 18913 B.37 o 4394 33289/1635/1754 1.50 %
Selected / Default B

Total: 244717 (2211 |0.90 % | 31810 (13.00 % |21217 | 8.67 % | 5006 | 382219641858 |1.56 %

M
ll\strak..
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Presenter
Presentation Notes
Show before and after statistics


N U

Test and Measure

Really, Data is Fun

Unsub. HTML Emails Unigue Clickers

Recipe Sent On Delivered # o4 Opened o Read O Clicks Total/Repeat/New Oia
Default / Default /
Default / Niche One
Selected / Miche Two ;Zééﬂéiﬂl:?: 317 3 0.58 % 106 88 17.02 %% 23 18/16/2 3.48 %
Selected [ Miche Three Sk
Selected / Default
Default / Default /
Default / Niche One 12/i8/2008
Seletad Fnbehe Theae S.06:25 PM 153 1 DT %% 40 26.14 % 33 21.57 B i6 10/10/0 6.54 %
Selected / Default
Default / Default /
Default / Niche One ;Eééﬂégﬂgl: 415 4 0.96 % 37 13.73 % 37 'B.92 % g 4/3/1 0.96 %
Selected [/ Default U
Default / Default / 12/18/2008
Default / Niche Two Si06:26 BM 9534 79 0.83 % 1653 17.34 % 1144 12.00 % 295 21i0/155/55 2.20 %
Selected / Default Y
Default / Default /
Default / Niche Two 12/18/2008
Selacted / Niche Thrae S:06:26 PM 4349 18 0.41 % 884 20.33 %o 623 14.37 % 152 117/89/28 2.69 Yo
Selected / Default
Defzult / Default / 13/18/2008
Default / Niche Thrae S:06:26 BM 16753 i6 D.96 % 327 19.52 %W 234 13.97 % T 48/40/8 2.87 %
Selected / Default e
Default / Default /
Default / Niche One 12/18/2008
Satactad: f b Twe S.06:26 PM 2067 S D.44 % 252 1219 % 138 6.68 % 41 26/15/10 1.26 %
Selected / Default
Default / Default / 12/18/2008
Default / Niche Mone S.06:26 BM 226007 2081 0.92 %% 28491 12.61 % 18913 B.37 o 4394 33289/1635/1754 1.50 %
Selected / Default B

244717 (2211 . 31810 ;3.00 O | 21217 3-321!1964!1358 1.56 %o
| ——
N
listrak.
—
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Test and Measure

Really, Data is Fun

Unsub. HTML Emails Unigue Clickers

Recipe Sent On Delivered # o4 Opened o Read O Clicks Total/Repeat/New Oia
Default / Default /
Default / Niche One
Selected / Niche Two ;?éé?éiup?: 517 3 0.58 % 106 25 18/16/2 3.48 %
Selected [ Miche Three Sk
Selected / Default
Default / Default /
Default / Niche One 12/i8/2008
Seletad Fnbehe Theae S.06:25 PM 153 1 DT %% 40 26.14 % i6 10/10/0 6.54 %
Selected / Default
Default / Default /
Default / Niche One ;Eééﬂégﬂgl: 415 4 0.96 % 37 13.73 % 37 'B.92 % g 4/3/1 0.96 %
Selected [/ Default U
Default / Default / 12/18/2008
Default / Niche Two Si06:26 BM 9534 79 0.83 % 1653 17.34 % 1144 12.00 % 295 21i0/155/55 2.20 %
Selected / Default Y
Default / Default /
Default / Niche Two 12/18/2008
Selacted / Niche Thrae S:06:26 PM 4349 18 0.41 % 884 20.33 %o 623 14.37 % 152 117/89/28 2.69 Yo
Selected / Default
Defzult / Default / 13/18/2008
Default / Niche Thrae S:06:26 BM 16753 i6 D.96 % 327 19.52 %W 234 13.97 % T 48/40/8 2.87 %
Selected / Default e
Default / Default /
Default / Niche One 12/18/2008
Satactad: f b Twe S.06:26 PM 2067 S D.44 % 252 1219 % 138 6.68 % 41 26/15/10 1.26 %
Selected / Default
Default / Default / 12/18/2008
Default / Niche Mone S.06:26 BM 226007 2081 0.92 %% 28491 12.61 % 18913 B.37 o 4394 33289/1635/1754 1.50 %
Selected / Default B

~ .
13.00 % | 21217 8.67 %o

244717 | 2211 31810

5006 | 38221964 /1858 |1.56 %

N
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est and Measure

Really, Data is Fun

Unsub. HTML Emails Unigue Clickers
Recipe Sent On Delivered # o4 Opened o Read O Clicks Total/Repeat/New Oia
Default / Default /
Default / Niche One 12/18/2008 [
Selected / Miche Two S.06:34 PM 317 3 0.58 % 106§20.50 % 88 17.02 %% 23 18/16/2 3.48 %
Selected [ Miche Three Sk \
Selected / Default
Default / Default /
Default / Niche One 12/i8/2008
Seletad Fnbehe Theae S.06:25 PM 153 1 DT %% 40 26.14 % i6 10/10/0
Selected / Default
Default / Default /
Default / Niche One ;Eééﬂégﬂgl: 415 4 0.96 % 37 13.73 % 37 'B.92 % g 4/3/1 0.96 %
Selected [/ Default U
Default / Default / 12/18/2008
Default / Niche Two Si06:26 BM 9534 79 0.83 % 1653 17.34 % 1144 12.00 % 295 21i0/155/55 2.20 %
Selected / Default Y
Default / Default /
Default / Niche Two 12/18/2008
Selacted / Niche Thrae S:06:26 PM 4349 18 0.41 % 884 20.33 %o 623 14.37 % 152 117/89/28 2.69 Yo
Selected / Default
Defzult / Default / 13/18/2008
Default / Niche Thrae S:06:26 BM 16753 i6 D.96 % 327 19.52 %W 234 13.97 % T 48/40/8 2.87 %
Selected / Default e
Default / Default /
Default / Niche One 12/18/2008
Satactad: f b Twe S.06:26 PM 2067 S D.44 % 252 1219 % 138 6.68 % 41 26/15/10 1.26 %
Selected / Default
Default / Default / 12/18/2008
Default / Niche Mone S.06:26 BM 226007 2081 0.92 %% 28491 12.61 % 18913 B.37 o 4394 33289/1635/1754 1.50 %
Selected / Default B

I r
244717 | 2211 | 0. 31810 13.00 % | 21217 8.67 % | 5006( 382219641858 \1.55%

i/
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Test and Measure

Redemptions by Gender

Male Print Marketing

Female

Web Marketing

717.627.4528 www.listrak.com

Really, Data is Fun

MARKETING :: Marketing Scorecard
Redemptions by Age
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Dig and have fun with funnels and traffic patterns of customers

http://examples.idashboards.com/idashboards/?guestuser=wpsm5

‘ Revenue from Visitors

Number of purchases
Total revenue

Revenue per visitor

Revenue per purchase

885
£335650.66
£1.47
£379.26

182 seconds

Test and Measure

Really, Data is Fun

Number of purchases T ————— 24
Total revenus £8057.25
Revenue per visiter £0.53
Revenue per purchase £335.71

ii visitors . 1 1.
BHDS Campai...

bl
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Test and Measure

Really, Data is Fun

Stage 1 (Inntopia Embedded
‘ Revenue from Visitors Eem——— 17
01.0%
All visitors
Number of purchases 885 24
Total revenus £335650.66 £8057.25
Revenue per visitor £1.47 “HEVENUE PET VISIIOT £0.53
Revenue per purchase £379.26 Revenue per purchase £335.71

I Z 4/ seconds ‘W All visitors I 1 1.7

BHDS Campai...

182 seconds

717.627.4528 www.listrak.com
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‘ Revenue from Visitors
All visitors

Number of purchases 885
Total revenue £335650.66
Revenue per visitor £1.47
Revenue per purchase £379.26

% Average Time On Site
W Aii visitors I 24/ SSeCOnds
¥ BHDS Cam 182 seconds

BHDS Campsi... |

Test and Measure

Really, Data is Fun

- L] - l?
1
0.
24
E8057.25
Sta 2 (Tt £0.53
Stage 2 (Itinerary)
nera €335.71
5.1
3
0.

or;

o if wi
W EHDS Campai...
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Test and Measure

Really, Data is Fun

Stage 1 (Inntopia Embedded
‘ Revenue from Visitors ARG 17
1
0.
All visitors
Number of purchases 885 24
Total revenue £335650.66 EB057.25
Revenue per visitor £1.47 Sta 2 (Tti £0.53
Stage 2 (Itinerary)
Revenue per purchase £379.26 hera 51 £€335.71
3
0.
8. Average Time On Site
s ge 3 ( =l | %
A . e . N, .. . —. P & a =
< N - i .
s All visitors <4/ seconds Sta 3 (Save Itinera 11.7
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Test and Measure

Really, Data is Fun

Stage 1 (Inntopia Embedded
‘ Revenue from Visitors = 17
1
0.
All visitors
Number of purchases 885 24
Total revenue £335650.66 £8057.25
Revenue per visitor £1.47 . £0.53
Stage 2 (Itinerary)
Revenue per purchase £379.26 5.1 £€335.71
3
0.
8- Average Time On Site
we
A . e . N, .. . —. P
i All visitors I <</ seconds
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Test and Measure

Really, Data is Fun

Stage 1 (Inntopia Embedded
‘ Revenue from Visitors [ 17
1
0.
All visitors
Number of purchases 885 24
Total revenue £335650.66 £8057.25
Revenue per visitor £1.47 . £0.53
Stage 2 (Itinerary)
Revenue per purchase £379.26 5.1 £€335.71
3
0.
8- Average Time On Site
o
A - oee . - . . - - R
W All visitors N 247 seconds Stage 3 (Save Itinerary) % 117
: 0.2
0.

-ISta 5 (Booking Confirmation - | li?trak

0.3%
0.1
w
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Appeal to Theilr Fun Side

Make Your Customers Sticky

Travel Specials

Trip Planner

Only in S.D.
Things To Do
Places To Go

TravelSD.com

South Dakota Pheasant Counts Highest in State History

There's good news for pheasant hunters. The
South Dakota Game, Fish and Parks
Department is reporting the highest bird count
in South Dakota history. Abundant CRP and
ideal spring conditions have boosted the
pheasant population to levels not seen in the
state since 1963. The statewide pheasant
hunting season starts October 20. There is also
a special resident and non-resident youth
opener October 6-8 and a three-day resident
hunting opener October 13-15. Book your South
Dakota hunt with affordable hunting vacation

listrak.

A

717.627.4528 www.listrak.com
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BHDS Dynamic Video Mockup
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A

You Had Me At “HELLO”

Make Your Customers Sticky

Greetings Fellow Hunter,

| want to personally thank you for being a part of South
Dakota's hunting community. While the fall pheasant season
has closed, there are still plenty of other hunting
opportunities this winter and spring in South Dakota. Visit
www HuntinSD . com and join us as we gear up for spring
turkey and a light goose season.

In our state, we think of hunting as more than just a

sport. It's a passion passed down through the

generations. It's also an opportunity to instill in our children
and grandchildren an appreciation for conservation and preservation, so everyone can enjoy
the world-class hunting and hospitality South Dakota is known for.

Thank you again for being a part of our state's tradition. We hope to see you again in the land
of Great Faces and Great Places.

Governor Mike Rounds

N

listrak
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Accurate Data

Behavioral tracking — similar to
clickstream tracking

Instead of relying on the information
your subscribers tell you, follow the

actions they take on each email you

send them

Dynamic Profiling

Simplify Data Capture
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Step 1: Set up Title Tags in HTML

Details Tracking Link Type Clicks Unigue Click 9%
=
'|,T1E?|J Mewsletter Web Wersion Text 23 24 [02%
'I.T;é'l‘ll Re-Engagernent White Paper Download Button Html 231 212 2.12%
—,
':EEPU Product Wideo Html 1a7 145 1.45%
-,'\,';éfu Fequest a Free Derma Account Html 104 ay =k
—
GE["U Cantackt an Ernail Expert Html 201 299 2,99%
{,‘;ém Schedule a Tour Html 6 g6 =15
-:,‘;ém Fe-Engagernent White Paper Graphic Html 17 16 6%
-,'T;ém Fe-Engagernent White Paper Title Html 247 214 2149
'I.T1:I}ETIJ Re-Engagernent White Paper Read More Html 109 1032 1,03%
-:,%m webinar Registration Button Html 437 425 4, 25%
'I.T;‘I}ETIJ HGL Copywriting Webinar Title Html 1g9 187 1.879%
'I.\I;:EFU HGEL Copywriting Webinar Registration Link Htrml 218 210 2.10%
{ﬁ?ﬁu Tuwitter Html 130 125 1, 25%
-,jém Blog Html a9 59 L39%

Dynamic Profiling

How it Works

717.627.4528 www.listrak.com
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Step 2: Click “View”

Dynamic Profiling

How it Works

717.627.4528 www.listrak.com

Details Tracking Link Type Clicks Unigue Click 9%
o . Text
WEW ar Web Version = 23 24 023
-
-:,'1?['” gagerment White Paper Download Butten Html 231 212 2.12%
-
WED Html ia7 145 1,45%
Ch
WIEL Fequest a Free Derma Account Html 104 ay =k
—.
VED Contack an Emnail Expert Html 201 299 2,99%
=
{,'1??” Schedule a Tour Html 6 1) =15
=
-:,'1??” Fe-Engagernent White Paper Graphic Html 17 16 6%
.,
-:,'1??” Fe-Engagernent White Paper Title Html 247 214 2149
=
-:,'1?['” Re-Engagernent White Paper Read More Html 109 1032 1,03%
=
gD webinar Registration Buttan Html 437 425 4.25%
_.
WD HEL Copywriting webinar Title Html 139 187 1.87%
-
.:EE["U HEL Copywriting Webinar Registration Link Html 218 210 2,109
-
e Twitter Html 130 175 1,25%
=
VT Blog Html 59 59 59%
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Email Address

Click Date

tp=a 8 jgo-d- Pra tog g
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- i - - - .-
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hsssai@ a - = "

Bl bt o a

o Y e e |
- ‘.b-‘.-M-\— i
g g e

g Man s = 1  aem Ry

i L T TR il

12/20/2008 9:38:16 AM
10/22/2008 4:29:35 PM
10/1/2008 4:22:34 PM
3/29/2008 2:21:48 PM
9/26/2008 2:45:40 PM
9/25/2008 11:45:25 AM
9/19/2008 7:11:48 AM
3/16/2008 9:28:43 PM
9/10/2008 1:36:02 PM
9/10/2008 1:35:52 PM
9/10/2008 10:11:27 AM
3/10/2008 9:57:51 AM
2/9/2008 4:54:06 PM
9/8/2008 11:34:47 PM
9/6/2008 3:17:15 PM
3/4/2008 B8:49:31 AM
9/3/2008 9:46:33 PM
9/3/2008 11:10:33 AM
9/3/2008 10:50:15 AM
9/2/2008 4:33:46 PM
9/2/2008 12:48:40 PM
9/1/2008 1:15:05 PM
9/1/2008 11:51:48 AM
B8/31/2008 10:53:03 PM
8/29/2008 2:18:19 PM

Dynamic Profi

How it Works
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M
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—

717.627.4528 www.listrak.com



Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship


N U

Email Address

Click Date
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12/20/2008 9:38:16 AM
10/22/2008 4:29:35 PM
10/1/2008 4:22:34 PM
9/29/2008 2:21:48 PM
9/26/2008 2:45:40 PM
9/25/2008 11:45:25 AM
3/19/2008 7:11:48 AM
9/16/2008 9:28:43 FM
9/10/2008 1:36:02 BM
3/10/2008 1:35:52 PM
3/10/2008 10:11:27 AM
9/10/2008 9:57:51 AM
9/9/2008 4:54:06 PM
3/8/2008 11:34:47 PM
9/6/2008 3:17:15 PM
9/4/2008 8:49:31 AM
9/3/2008 2:46:33 PM
9/3/2008 11:10:33 AM
9/3/2008 10:50:15 AM
9/2/2008 4:33:46 PM
9/2/2008 12:48:40 BM
9/1/2008 1:15:05 PM
9/1/2008 11:51:48 AM
8/31/2008 10:53:03 PM
8/29/2008 2:18:19 PM

previous [1224567 89 10 ] next

Report Functions

Print

717.627.4528 www.listrak.com

Add to Profile

Step 3: Click
“Add to Profile”
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Step 4: Set Up Profile

— Dynamic Profile

Choose a Profile Header: Re-Engagement Campaign -

Attribute Name / Description: < Add Mew Attribute = -

Text -
White Paper Download |

Dynamic Profiling

How it Works

N
lf;‘t rak.
—
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Profile Data || Campaign History ” Click History

customer
Account Contact
Dynamic Content Webinar

HTML White Paper

It IS added to the [¥] HTML Rendering Webinar

List Management Webinar

subscribers’ profiles
automatically ——

Re-Engagement Carmpaign White Paper

Inactive Subscribers Webinar

Copywriting Webinar
Paul Gillin Webinar
Listrak Role

Account Admininstrator

Eilling
Creative Designer

Database Admininstrator

I L

Dynamic Profiling

How it Works

M
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Best of Both Worlds

Use Data to Create Different Versions of
Each Message

Send to Sample Segment to Test Results
Before Deploying to Entire List

A/B Split Testing

Greatly Increases Response Rates
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— Split Test Segmentation

<< Customer DatayFemale 25-40=> Is Checked

Percentage To Test:

Mumber of Segments:

Estimated Number of Contacts Per Segment:

20

2

313

%o of 3,154 filtered contacts

Dynamic Profiling

How it Works

N

N
listrak.
—
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Use the chat
feature to ask a
question

Brent Shroyer
717.627.4528 x309
bshroyer@listrak.com
www.listrak.com

717.627.4528 www.listrak.com



— “Can Effective B2B
= Communication Overcome the

EFFECTIVE Problems of Tough Times?
ESIVVANIE YES!”

Guest: Herschell Gordon Lewis

http://www.herschellgordonlewis.com/

Register now online: https://wwwl.gotomeeting.com/register/171084187

Don’t miss our next webinar

Feb. 4, 2009

717.627.4528 www.listrak.com
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