
Using Holiday Data and 
Analytics Effectively 
throughout the Year

Thank you for joining us.  
To hear the presentation, you must turn on your speakers or dial in using the numbers on the right of the screen.

© 2009.  Listrak – All rights reserved.  May not be used without written permission from Listrak.
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Before we get started…
717.627.4528      www.listrak.com

• For audio – dial in using the numbers on the right

• To ask a question – use the chat feature on the right

• This webinar is being recorded – you will receive a copy within 
the next two days

• You will also receive a copy of our complementary white paper  
New Year’s Resolutions: Smarter Email Marketing in 2009

Sorry - toll free #s aren’t 
available for this broadcast
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About Listrak
Email Marketing Service Partner
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• For audio – dial in using the numbers on the right

• To ask a question – use the chat feature on the right

• This webinar is being recorded – you will receive a copy within 
the next two days

• You will also receive a copy of our complementary white paper

• DMA08 attendees – visit our booth #317 or email Karen at 
knuss@listrak.com to set up a one-to-one consultation

Sorry - toll free #s aren’t 
available for this broadcastWELCOME!

Over 200 attendees

Martha Stewart

Penton Media

IBM

Motorola

Haymarket Media

US Tennis Association

American Girl
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The presenters
Contact us with questions

Brent Shroyer
Product Manager

717.627.4528 x309
bshroyer@listrak.com

Robin Temple
Director, 

Digital Marketing
Robin.Temple@l-s.com

Billie Jo Waara
Director, Account 

Planning & Research
Billiejo.Waara@l-s.com

Presenter
Presentation Notes
Robin is an Interactive Marketing Specialist who manages Lawrence & Schiller’s office in historic Deadwood. She and her marketing team focus on building innovative, comprehensive online marketing plans and executing these ideas with precision. Plan components include search engine optimization, search engine marketing, online display advertising, dynamic email marketing, social media, web analytics, and evolving technologies. 

Prior to joining Lawrence & Schiller in April 2007, Robin worked for Black Hills State University as Director of Online Marketing for the University and Internet Marketing Specialist for the Center for Tourism Research. She also held leadership positions while working for a branding firm (Monigle Associates), a large technology company (5280 Solutions, a division of Nelnet) and a web consulting firm (NeoForte). 


Billie Jo’s team focuses on consumer insights research from a variety of secondary and primary sources, such as blog posts, ratings and review sites, trade publications, etc., so they can help their clients better understand their unique competitive environment. She is also the co-leader of a number of business outreach programs that showcase the unique talents and marketing expertise of our Lawrence & Schiller team. 

Prior to joining Lawrence & Schiller, Billie Jo was the Director of the South Dakota Office of Tourism. With a marketing budget $11.1 million, they worked to increase visitor spending in the state. With the power and influence of the Internet, she grew the office’s web marketing efforts to leverage analytics, online consumer behaviors, social media and mobile devices.
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Let’s Talk About:

• Turning Holiday Emails into Customer 
Relationships

• Really, Data is FUN

• Making Your Customers STICKY

• New Listrak Tools to go The Extra Mile

Agenda
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Is the first  
“click” clear?

Turn Emails Into Relationships

• Great Image

• Promotion

• Now What?

Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .
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Utilizing Email 
Messaging to Build 

Customer 
Relationships

Let’s Talk About…
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Redefinition of Retail Acquisition
Building Relationships

Goal: Retail Sales

• Sale or Inquiry Completed

• Continue Email Specials

• or Know Your Audience

Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .
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The Easy Part: They Already Told You
Building Relationships
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The Easy Part: They Already Told You
Building Relationships
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The Listrak Database
Building Relationships

Presenter
Presentation Notes
Data is fed from the data entry form, into a database 
**Need to update screen shot
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Information is Insight
Building Relationships

Presenter
Presentation Notes
Using the data from all your holiday promotions – that hopefully led to sales . . .and more customer data . . .
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• Clustering Process

• Overlay Demographic &  
Lifestyle Data

• Summarize & Segment  
into Core Niches

Who Are Those 
Customers?

What Do They Look 
Like?

How Do We Market 
To Them?

Research Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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Turn Emails Into Relationships

Who Are Those 
Customers?

What Do They Look 
Like?

How Do We Market 
To Them?

This is data

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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Turn Emails Into Relationships

Who Are Those 
Customers?

What Do They Look 
Like?

How Do We Market 
To Them?

This is information

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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Turn Emails Into Relationships

Who Are Those 
Customers?

What Do They Look 
Like?

How Do We Market 
To Them?

This is powerful

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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What do they look like?

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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What do they look like?

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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What do they look like?

Understand Your Audience

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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• WIIFM

• Dynamic Email Approach

• Fresh, Relevant Content

• Test and Measure

Who Are Those 
Customers?

What Do They Look 
Like?

How Do We Market 
To Them?

Build a Relationship
Give Them What They Want – Turn Emails into Relationships

Presenter
Presentation Notes
Scrub E-mail Inquiry Data
Match Contact Data with Demographic/Lifestyle Traits
Cluster into Key Niches
Groups of HH’s that have similar demos and purchasing traits.
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Build a Relationship
Niche Messaging

Benchmarks / Messaging / Placements

Presenter
Presentation Notes
Update preferences and behaviors through purchasing behaviors and segment lists
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Build a Relationship
Niche Messaging

Presenter
Presentation Notes
Dynamic content – December 31, email example



717.627.4528   www.listrak.com

Build a Relationship
Niche Messaging
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Presentation Notes
Dynamic content – December 31, email example
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Build a Relationship
Give Them What They Want

Presenter
Presentation Notes
Dynamic content – December 31, email example
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Build a Relationship
Give Them What They Want
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Presentation Notes
Dynamic content – December 31, email example
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Build a Relationship
Give Them What They Want

Presenter
Presentation Notes
Dynamic content – December 31, email example
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Test and Measure
Really, Data is Fun

Presenter
Presentation Notes
Show before and after statistics
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Test and Measure
Really, Data is Fun

Presenter
Presentation Notes
Show before and after statistics
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Test and Measure
Really, Data is Fun

Presenter
Presentation Notes
Dig and have fun with funnels and traffic patterns of customers

http://examples.idashboards.com/idashboards/?guestuser=wpsm5
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Test and Measure
Really, Data is Fun

Presenter
Presentation Notes
Examine content effectiveness through analytics
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Test and Measure
Really, Data is Fun
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Test and Measure
Really, Data is Fun

Presenter
Presentation Notes
Examine content effectiveness through analytics
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Appeal to Their Fun Side
Make Your Customers Sticky

Presenter
Presentation Notes
Have fun with creative appeal
BHDS Dynamic Video Mockup
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You Had Me At “HELLO”
Make Your Customers Sticky

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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Dynamic Profiling
Simplify Data Capture

Accurate Data

• Behavioral tracking – similar to 
clickstream tracking

• Instead of relying on the information 
your subscribers tell you, follow the 
actions they take on each email you 
send them

Presenter
Presentation Notes
Increase effectiveness and appeal 
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Dynamic Profiling
How it Works

Step 1:  Set up Title Tags in HTML

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship



717.627.4528   www.listrak.com

Dynamic Profiling
How it Works

Step 2:  Click “View”

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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Dynamic Profiling
How it Works

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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Step 3:  Click    
“Add to Profile”

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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Step 4:  Set Up Profile

Dynamic Profiling
How it Works

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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It is added to the 
subscribers’ profiles 
automatically

Dynamic Profiling
How it Works

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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A/B Split Testing
Greatly Increases Response Rates

Best of Both Worlds

• Use Data to Create Different Versions of 
Each Message

• Send to Sample Segment to Test Results 
Before Deploying to Entire List

Presenter
Presentation Notes
Increase effectiveness and appeal 
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Dynamic Profiling
How it Works

Presenter
Presentation Notes
Determine what makes customers stick, continuing the conversation/relationship
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Use the chat 
feature to ask a 
question

Or visit Listrak’s online resource 
center to read our latest white 
paper “New Year’s Resolution: 
Smarter Email Marketing in 
2009”

Brent Shroyer
717.627.4528 x309
bshroyer@listrak.com
www.listrak.com
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Don’t miss our next webinar
Feb. 4, 2009

“Can Effective B2B 
Communication Overcome the 
Problems of Tough Times? 
YES! ”

Guest: Herschell Gordon Lewis
http://www.herschellgordonlewis.com/

Register now online: https://www1.gotomeeting.com/register/171084187
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